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Our Vision and Mission

To be the world's most trusted source of food data, to
enable better-informed food choices.

“To help educate the world about the impact of food through better data (on the person, business & the planet) ”
Damian O’Kelly, Founder & CPO

“To advance the global food sustainability agenda and be a net force of good for the planet"
Ciaran O’Kelly, Founder & CTO
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foodprint

Education
Healthcare

Sport

Research

Hotel

Pub groups
Contract caterers

Customers
100+ countries
3 billion data points

High quality, transparent and traceable food data readily
available

powered by software to automate processes

My Food Groups

My Recipe Groups

My Labels

Orders

My Meal Plans

P My Programs

My Menus

P My Comparisons

My Saved Searches
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v Recipe Ingredients ...

vhite, dried, boiled in unsalted water
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LIFE Climate Smart Chef
Project

Implementation of a high level training course

Develop and test Foodprint tool to design climate smart menus
Creation of an award dedicated to climate smart chefs

Creation of a network of chef associations

Life Climate Smart Chefs Vision 2030 strategic paper

The Objectives

To increase the awareness on the
relationship between food and climate
change

aRrO0N

To engage chefs and operators as
active changemakers and promoters of
low emission, nutritious, and affordable
diets

LIFE
CLIMATE
~ SMART
CHEFS

AVAVA

Fondazione
Barilla

il tuo cibo, la tua terra

g ALMA

) LaScuola Internazionale
di Cucina Italiana




THE COP28 PROCESS

Recipes ;
Menus 4 Allergen Information

_ _ Ingredient List
Live Supplier Databases Nutrition

F&B Outlets Carbon Foodprint
Food Vendors
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CLIMATE CONSCIOUS CATERING

R PEOPLE, PLANET & PROSPERITY

r
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ICCAR 11 cers:

INTERNATIONAL CENTRE
FOR CULINARY ARTS MANIFESTO

DUBAI
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OUTPUT

tenkites

menu & ordering platform

Does not contain

Tree Nuts Molluscs

Cereals with Gluten ) Celery O se Soya

Sulphites

Lupin

Burger Upgrades

Burgers

Platano Burger - 682 kcal (U Veggie Barbie Girl - 452 kcal @

Foodprint

Allergen Filter
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CONSUMER NUDGING
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MAKE THE RESPONSIBLE CHOICE. MAKE THE HEALTHY AR S STROLTEn of roe ":,,”;,,_:
CHOICE. CREATE A SUSTAINABLE FUTURE FOR ALL. iry is the best way to achieve a heaithy

We've labelled our dishes
with their carbon footprint

9%
27%
38%
29%

32%




- H.E. Mariam Almheiri, UAE Minister of Climate Change and
Environment, and Food System Lead
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Thanks for listening!

Laura Kirwan - laura@nutritics.com




CO2 Labeling at COP28 and CO2

Pricing by Catering and Retail

How Dutch and German cases show the potential of
CO2 labeling for CO2 Pricing

Press conference COP28 -2 December 2023



The True Animal Protein Price Coalition

TAPPC

TRUE ANIMAL PROTEIN PRICE COALITION

True prices
for meat and dairy



True Animal Protein
Price Coalition

Who are we?
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* 60+ partners in the TAPP coalition with
various backgrounds
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TRUE ANIMAL PROTEIN PRICE COALITION
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Towards a true price for animal products, y Tl

What do we do? [
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* Reports on true pricing meat / dairy /fiscal
incentives

* Policy advocacy in European countries / EU
* Global and consumer campaigns

* Projects with higher meat prices



TAPP’s Dutch
success story

How to include environmental costs in meat
prices?

Including external costs in food prices / tax:

« Climate / GHG emissions
» Nitrogen

* Particulate matter

« Biodiversity loss / land use

Majority of West European consumers support meat taxes
if revenues are recycled to consumers and farmers

The natural way to make our meat future proof

Broad consultation led to
grown PUBLIC SUPPORT
for fair pricing of meat in EU
countries like the Netherlands

EU countries and their citizens control the expenditures of

TRANSPARENCY is needed to keep public support.

the Fund (32 billion euro per year in the entire EU from 2030).

Farmers receive 33 to
50% from the Fund per
year enabling CHANGE OF
MEAT PRODUCTION and

theirincome support.
and Germany. Surveys show

52-63% of the Dutch support a ,
FAIRER -thus higher- meat price.

-
MEAT PRICE
INCREASES GRADUALLY
0.17 (chicken), 0.47 (beef), ‘ N AND zzgls'lzra?lll.::mme
0.36 (pork] in 2030 per 100 gram. [ 3 ‘-/ CHEAPER. enabled
These extra revenues will be = via the'Fund
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Feasibility research of lowest income groups

by f;:m:::” WILL BE COMPENSATED
TRUSTWORTHY via the Fund, e.g. subsidies
: EU countries will apply FAIR PRICING OF MEAT for Healthy Food.
at the start of the meat production chain: at
slaughterhouses or import (alternatively at retail
level). These extra revenues will flow into the
FUND FAIR FOOD PRICING.
TAPPC. 7 o
True Animal Hé Fﬂ‘l prices will reduce @nrue gas emissions in the EU with 3%: 120 Mton CO, equivalent.
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CO2 Labeling at COP 28

& NUTRITIES

Sources: Nutritics launch new carbon tracking technology for food businesses. (2023).
Nutritics. https://nutritics.com/en/about/press/foodprint-launch

TRUE ANIMAL PROTEIN PRICE COALITION




More than just CO2 Labeling

- Letter From YounGO to COP 28 Presidency:
- Supported by TAPP Coalition

- Called for Broad Initiative:
- Two Thirds Vegan and Vegetarian Food
- 1.5 Degrees Alignment
- Inclusivity
-  Less Waste
- Sustainable Packaging
- Emission Labelling
- Carbon Budgets

- Almost Fully Adopted by COP 28

CEh

OFFICIAL YOUTH CONSTITUENCY OF THE UNFCCC

Sources:

ProVeg International. (2023, October 25). Historic decision - two thirds of food served at COP28 will be vegan and
vegetarian. A first for COP! - ProVeg International. https://proveg.com/press-release/historic-decision-two-thirds-of-food-
served-at-cop28-will-be-vegan-and-vegetarian-a-first-for-cop/

TAPPC

TRUE ANIMAL PROTEIN PRICE COALITION




The Benefits of CO2 Labeling

- Important Measure in Limiting Climate Change
- Feasibility
- Technological Innovation needs time
- Can reduce Carbon Footprints of Consumer Goods and Services
- Well-Designed Labels increase Responsiveness
- Increases Public Awareness

- Room to Grow:
- Land use

- Water use
- Other Greenhouse Gasses
Health costs

Sources:
Taufique, K.M.R., Nielsen, K.S., Dietz, T. et al. Revisiting the promise of carbon labelling. Nat. Clim. Chang. 12, 132-140
(2022). https://doi.org/10.1038/s41558-021-01271-8

TRUE ANIMAL PROTEIN PRICE COALITION



The Effects of CO2 Labeling

- Consumers:
- Guides selection, purchase or consumption
- Increases willingness to purchase lower-emission protein
- Already sustainable consumers more susceptible
- Most effective comparing different product categories

- Producers:
- Small quantity of research
- Labelling can be effective in shifting corporate behaviour
- Unaffected by Consumer Effects
- Tracking and analysing emissions can lead to reduction
- Could drive product innovation and GHG reduction
- Producers might try to score well on label

Sources:

Edenbrandt, A. K., Lagerkvist, C., Is food labelling effective in reducing climate impact by encouraging the substitution of

protein sources?, Food Policy, Volume 101, 2021, 102097, ISSN 0306-9192,

https://doi.org/10.1016/j.foodpol.2021.102097. _

Taufique, K.M.R., Nielsen, K.S., Dietz, T. et al. Revisiting the promise of carbon labelling. Nat. Clim. Chang. 12, 132-140 TRUE ANIMAL PROTEIN PRICE COALITION

(2022). https://doi.org/10.1038/s41558-021-01271-8


https://doi.org/10.1016/j.foodpol.2021.102097

From COz2 Labeling to CO2 Pricing - Penny

German Supermarket True Cost Week:

2.150 Branches - 31 July to 5 August 2023
- 9food products incl meat / dairy

- GHGs, Soil, Pesticides

- Proceeds to Future Farmer

- price of a 300 gram cheese increased to
4.84 euros from 2.49 euros.

Sources:

Produkt Form der Packungs- Verkaufs- Wahre Kosten Wahre Preisauf-
Produktion groBe preis pro Packung Kosten-Preis schlag

Naturgut Bio Bio 400g 1,19€ 0,37€ 1,56€ 31%

Fruchtjoghurt

Naturgut Bio ca. 190g 2,19€ 1,51€ 3,70€ 69%

Kasescheiben*

Naturgut Bio Bio 200g 1,29€ 0,63€ 1,92€ 49%

Mozzarella

Naturgut Bio Bio ca. 190g 3,29€ 2,07€ 5,36€ 63%

Wiirstchen*

PENNY Konvent. 450g 1,19€/ 0,45€ 1,64€ 38% /

Zukunftsbauer 0,99"€ 45%

Fruchtjoghurt*

Lindenhof Konvent. 3009 2,49€ 2,35€ 4,84€ 95%

Maasdamer

San Fabio Konvent. 2009 0,89€ 0,66€ 1,55€ 74%

Mozzarella

Miihlenhof Wiener Konvent. 400g 3,19€ 2,82€ 6,01€ 88%

Food For Future Vegan 200g 2.69€ 0,14€ 2,83€ 5%

Schnitzel

Connolly, K. (2023, July 31). German supermarket trials charging true climate cost of foods. The Guardian.
https://www.theguardian.com/world/2023/jul/31/german-supermarket-penny-trial-climate-cost-food-meat-cheese




From COz2 Labeling to CO2 Pricing - True Price

True Price - Albert Heijn Dutch supermarket Trial:
- Dutch To-Go Supermarkets
- Coffee and (oat)milk
- 13% paid the True Price

- 36% willing to pay the True Price

:D True Price

Sources: True Price. (2023, April 18). Albert Heijn - True Price. True Price -. https://trueprice.org/ah/




True Price - Catering Trial:

13 Company Caterings

Company's own Initiative
Milk, eggs, and croissants

Results yet to be published

Glass of cow milk

Environmental
€0,179 / glass

g Boiled egg (58 ¢

Environmental
€0,213 /egg

From COz2 Labeling to CO2 Pricing - Catering

Croissant

Social
0,00
/ croissamt

Environmental
€0,795
/ croissamt

True Price Gap: €0.197.

:b True Price

Sources: True Price. (2022, October 20). Vermaat canteens pilot - True Price. True Price -. https://trueprice.org/vermaat-

canteens-pilot/

€0.226

€0.196

TA

P C

TRUE ANIMAL PROTEIN PRICE COALITION




CO2 Pricing meat catering pilot 3 Dutch Universities

* 40% price increase meat based on TAPP Coalition true price plan
* 9% price reduction vegetables, fruit, vegan meals

* University Wageningen, Eindhoven, High School Maastricht
 December 2021 until March 2022

* Financed by Dutch Ministry of Agriculture
* Implemented by GreenDish, Student organisations and TAPP

Meat consumption fell by 20%

>3 times Increase in consumption of

plant-based meals, fruit, vegetables T AP P C

TRUE ANIMAL PROTEIN PRICE COALITION




From CO2 Labeling to CO2 Pricing - COP29-30

* Working together with COP29 and COP30 (Brazil) Presidency
 Working together with companies, YOUNGO / Proveg International

TAPPC

TRUE ANIMAL PROTEIN PRICE COALITION




Conclusion

- Promising Results
- COP 28 first Conference with Climate Caring Food
- Proven effect on Consumer behaviour
- Probable effect on Producer behaviour
- Some promising Trials in Europe

- Long way to go
- From CO2 labelling to all external costs
- True Price trial: Consumer willingness not great
- Methodology of Calculations can be improved
- Widespread implementation needed

-  COP 29:
- True Pricing, instead of True Labelling
- All external costs?

TAPPC

TRUE ANIMAL PROTEIN PRICE COALITION




Thanks for listening

More information

TAPP Coalition
https://tappcoalition.eu
0031622407712
Info@tappcoalitie.nl

Subscribe our newsletter
Follow us on social media

TAPPC

TRUE ANIMAL PROTEIN PRICE COALITION
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